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KB‘y BradSchiller

a specialty automated lighting program-

mer. For over 10 years, he has been pro-
gramming major attractions and rides for Dis-
ney parks around the world. As if this is not
enough, he also spends his free time work-
ing in the Los Angeles area on other types
of productions. However, what is distinctive
about Jason is his work on Disney attractions.
| wanted to learn more about programming
theme park attractions, so | interviewed him
about his specialty.

J ason Badger has found a unique niche as

PLSN: How did you get to this point in your
career?

Jason Badger: | have been involved with
theatre since | was seven. In 1994 | started
working as a stage technician at Disneyland
in Anaheim doing a full range of tech type
things and did some minor programming.
Most of the shows at Disneyland required
that the lighting consoles use SMPTE and
odd integration requirements that | was get-
ting used to, like MIDI Show Control and serial
commands and such. In 1997 | started pro-
gramming for Brian Gale, an Imagineer, and
after working at a show at the park, he start-
ed hiring me outside of the park for shows
at other Disney Parks and for odd things like
movie premieres for the Disney Studios.

Because of that connection, and having
a good working knowledge of show control
integration and intelligent lighting consoles,
| started to work more and more with Walt
Disney Imagineering, starting with a refur-
bish of the Enchanted Tiki Room at Tokyo Dis-
neyland, which was the first attraction that |
worked on. Since then, | have been involved
with the show lighting programming, inte-
gration and control design for over 16 new
and refurbished attractions at all 11 Disney
Theme Parks worldwide.

What separates the kind of productions
you work with from the “normal” touring
or theatrical shows?

First off, it really requires a very long lead
time. I'll be brought in to start talking about
control of the lighting system at least two
years before programming starts. There are
a huge amount of contingencies that need
to be accounted for, like what happens when
the attraction emergency stops? How does
one scene interact with another scene? Is
there enough time for the scene to reset be-
fore another vehicle enters the scene? How
will different scenes be triggered? SMPTE?
MIDI Show Control? Contacts? Will certain
scenes require randomness or are different
scenarios required for different vehicles in the
same scene? Would a simplified stand-alone
controller or advanced cue list-based control-
ler work better? Do maintenance hooks need
to be put in? Day mode? Night mode? Start-
up routines? Basically everything is made so
that the attraction operator or maintenance
team doesn’t ever have to physically touch
the lighting controller. Everything needs to
be able to be accessed through the show
controller and have maximum up time.

Are conventionals programmed on your
console with the automated lighting or on
another desk?

It used to be that all conventionals were
programmed on the proprietary Imagineer-
ing console, the same one used to program
the Audio-Animatronics figures. If you want-
ed one of the front lights to go to full, you had

PROGRAMMING ATTRACTION(S)

to ask for them to turn the dial for the “Right
Foot” When the demands of lighting pro-
gramming became more complex because of
automated lighting, they switched to having
a separate lighting controller.

What was your most challenging program-
ming task in the recent past?

Because of a very short time frame on a
recent rehab, it wasn’t going to be possible
to have all of the vehicles of the attraction
able to run the attraction all at once until |
had to leave the project. So with only a few
vehicles running and using a program on
my laptop, | was able to simulate more ve-
hicles running. This was necessary to make
sure there were no problems with scenes
and triggers stepping on each other. Oh,
and also having to endlessly ride an attrac-
tion over and over again (Space Mountain,
175 times in a week and a half).

What is the best thing about working
with the types of productions you are in-
volved with?

The longevity these attractions have
and the ability to make sure they're perfect.
They could last over 20 years.

Do you use a “palette disk” with your fa-
vorite colors, and parameter settings?

I'll import my palettes from a previ-
ous show. I'll also pull macros, snapshots,
settings, views, etc. Ever since using the
Wholehog 2 in 1996, I've been naming ev-
erything the same as well as using the same
26 colors. I'll add more if the production
calls for it, but I've found all that | need is
26.

What about position palettes?

There usually aren’t many position pal-
ettes in an attraction, because typically,
dimmers rule the day. There are however,
lots of Intensity Palettes that I'll use. Typi-

cally I'll build the nominal
value for an entire scene
into an Intensity Palette.

How do you prefer to
number most rigs?

In a very large multi-
scene attraction, I'll usually
number all the channels
to correspond with the
dimmer rack and number
they're on. If there are
moving lights then they’ll
be given the fixture num-
ber from the architectural
plot. It gets maddening if
you start introducing new
numbers when perfectly
good numbers already ex-

ist in these huge architec-

tural plots. I'm going to use

groups to program anyway. The thought is
that you keep it simple for the maintenance
folks so they don't have to cross reference
some sheet when all they want to do is just
bring a light up.

Do you have a programming “horror”
story?

Not a horror story so much, but on one
attraction at Disney’s California Adventure,
we found that when we turned on the work
lights in the ride shaft at certain points of
your drop that it heightened the excite-
ment. The trouble was we didn’t have them
under dimmer control yet; they were just
on a switch. We wanted to get a creative
buyoff from our CEO at the time and wanted
to simulate this somehow. Well, | grabbed
the short straw and sat on the attraction
with the CEO and his entourage with a ra-
dio and had to call cues for the lights to be
turned on and off while careening up and
down in the ride shaft, all the while trying
to be as discreet as possible.

Jason Badger in front of Tokyo Disney’s Tower of Terror

What is your most proud lighting mo-
ment?

Cinderellabration: Lights of Romance at
Tokyo Disneyland. | got to program the
effects in the hub, a vast array of 88,000
LEDs broken up into 1,700 fixtures, two-
thirds of which were three color and one-
third of which were white, that made up
this instrumental re-telling of the story
of Cinderella through light and a fully
orchestrated 13-minute track that used
all the major themes from the movie. It
was such a hit and so much fun to see the
guests enjoy it every night. It was before
we were doing media servers and other
“shorthand” for controlling mass amounts
of LEDs and we really pushed our gear to
the limit.

Is it true you often include “Easter Eggs”
in your programming that cause cues to
happen only on certain days or in special
colors?

Yes there are Easter Eggs, but where
would the fun be in telling? Pesna

YOUR SOURCE FOR LED SUB-RENTALS!

[

www., dwall.com

ColorBlast 12 4 ColorBloze™
ColotBlost 12 TR
LAS VEGAS NEW YORK PHOENIX
702.263.3858 = B77.789.8167 201.329.9878 = B&6.492.5540 480.212.0140 = BB8.493.5544
Contoct: Larry Mikalishen Contact: Jim Cannon Contact: Todd Mertzel

www. PLUSIN .com

2008 DECEMVMIBER PLSN 41

FEEDING THE VIACHINES

Ad info:http:// www.plsn.com/instant-info



To Advertise in Marketplace, Contact: Maria + 702.932.5585 - mk@plsn.com

READSHSW,

"When it's time 1o get vour show on the road’

Case Specialists

newyorkcasecompany.com

We Will Beat |

ANY Price!
877-692-2738

Ad info: www.plsn.com/instant-info

KINETIC POWER

e Creat Drivers
e Excellent Service
¢ Modern Equipment

Contact us for a quote
on your next
shipment or tour

1- Boo 361 2111

RoadshowServices.com

NATIDNWIDE TRUCKING
SINCE 1982

Ad info: www.plsn.com/instant-info

Power/Data Supplies for

i

Wireless DMXguulklt

i J b, Eliminate DMX cables. Mo tripping hazards, no wires underfoot, no difficult
oy =l Tet ‘ runs. Religble to 200 feet, often more. For theatres; DI Setups, road shows.
Lighting Products / For you and your show,
RCAMagic Wireless DMX Toolkils include:
o L3 the DMXtx ransmilter, the DMXrx receivar amnd D DX 2dim low-voltage
CITY |! 3 2-channel wireless dimmer thal directly drives [3mgs, motors, relays, and mone:

.m' i DMX in and out meet USITT DMX512 /1990 standards.

N N Dimmers deliver up to 15A at & - 18VDE,  Assign any dimmer to any DHX
channel, with a Hnear or 15L dimming U

The applications
are endless!

www.clitytheatric ni.'

Ad info: www.plsn.com/instant-info

Used by Clrgque du Solell, Opera Australla, Harrahs, Canadian Stage,
www.lightronics.com/plsn B e o i RIS | fadio City, and many many others in USA, Canada, UK, Australla, and
Ad info: www.plsn.com/instant-info Ad info: www.plsn.com/instan Japan Fﬂr a leith Timﬂ
RC4Wirele 88 % Choosa from DMXtx, DMXrx,
Aheatrewireless. comfPLEN and BMX2dim, Other models
wwwm“-.:r;:»‘-;.!:;‘.;;;::;” available at additional cost.

THE BARCO B-10 LED SCREEN ~ love it for the Qua -"'i'_'i-"- Kabuki + Blacks & Tracks * Decks
MAXIMUM IMPACT Bright Even in Daylight

AFFORDABLE Less Cost Than Built Walls I | I htl n . .
MOBILE Move The Action Where You Want ' Aena La

QUICK Sets Up Within 30 Minutes SELL » TRADE™ RENTAL
VERSATILE Screen Rotates 360° TODAY (404) 7113-3742 www.srenadraperyrental.com
# T#E | ualily | qufm

PRaBucT’a” . Ad info: www.plsn.com/instant-info

v LightSeurcelnc

CALL FOR THE WALL

877-LED-WALL Rentals « Sales - Production Services

(877-533-9255) Xtreme Structures and Fabrication

Xtreme Structures, a leading manufacturer of
aluminum trussing products and accessories, is
seeking a new sales associate in our corporate
offices in Sulphur Springs, Texas. Although the

Ad info: www.plsn.com/instant-info

b Aan A position is primarily sales, it will include a variety of
hae Wwe 9 ﬁ‘#“{l DEIEJ Dlﬂ.-: responsibilities including inside sales and support,

= ? S Of¢ LE Otey haVe marketing, costing, inventory, and project manage-

O a ave I g D Cutra,-n ‘/ www,Irthsf;:uurﬂr;@nr;,.r;gm ment. Some travel will be required with the position.
- Qualified applicants will include those with a back-

Ad info: www.plsn.com/instant-info

ground in some or all of the following:
 Sales and Marketing
= Staging and Lighting technology

* Manufacturing
‘ J > 4 + Rigging and Accessories

* Aluminum Truss as it pertains to the entertain-

: T P ment industry
‘. ' 4 . * Experience working with Distributors
« Computer background (Word, Excel, Outlook)

/ Pixe
866.254.7803 (V) |Lippy, Batcens 3~
Personal qualities of a qualified applicant should

800.229.7320 (F) | "";"mwsps,/ e
Hog ! @j@gﬁ@@um@ B

) (@)
Get it from US. Cotayg

/ Hog >0V « Self motivation and drive to succeed
www. tISlnC. com m ‘/ \ 1“‘3‘ !‘ I . an lighting . trucking - production support = Attitude of professionalism
Nne: If you meet the above qualifications please forward
00/30003 ‘/ 63” ﬂ/ﬁ : 815.899.9888 a resume, complete with references and compensa-

Ver J‘t d info: www.plsn.com/instant-info tiDl"l, to;
TLs I *Tube HDy~ %b rem - - — Careers@XSFtruss.com
9 nc. Xtreme Structures

We Light te Stars \ BO0K5heL- Sulphur Springs, X 75482
Visit www.plsnbookshelf.com Phone: 903-438-1100

Ad info: www.plsn.com/instant-info
42 PLSN DECEMBER 2008 www. PLUSIN .com



http://plsn.hotims.com/18528-221
http://plsn.hotims.com/18528-114
http://plsn.hotims.com/18528-180
http://plsn.hotims.com/18528-132
http://plsn.hotims.com/18528-298
http://plsn.hotims.com/18528-269
http://plsn.hotims.com/18528-153
http://plsn.hotims.com/18528-154
http://plsn.hotims.com/18528-157
http://plsn.hotims.com/18528-158
http://plsn.hotims.com/18528-181

Expert Fixture, Console & PCB Repairs

Best Parts Pri

Ad info: www.plsn.com/instant-info

why are you reading this?
Call Maria at 702.932.5585

CONMPANY

4 Wall Entertainment

& Stock in the Business
Day Shipping

TrinityChamiiyahoo.com

Ad info: www.plsn.com/instant-info

Z0PTICLEARN

Premium Quality Fog Solution

ETANDARD & HEA & LOW LYENG = CLICK INSPERSING
Giycol-Based, Safe, Non-Toxic Formila

BUY DIRECT & SAVE!

1-800-387-2032
Trinity Chamical Corporation

If you think
classifieds don’t work...

702.263.3858

http://plsn.hotims.com/18528-181

wwnw. fadrsupply.com

Delivering High Performance
to Concert Tours, Theme Parks,
and Live Events World Wide.

Brothers Tour

Ad info: www.plsn.com/instant-info

ADVERTISER’'S INDEX

CONIPANY PG# PH URL

Philips Lighting 800.555.0050 http://plsn.hotims.com/18528-187

ACT Lighting

818.707.0884

http://plsn.hotims.com/18528-100

PR Lighting/ Pearl River 253.395.9494 http://plsn.hotims.com/18528-138

All Access Staging & Production

310.784.2464

http://plsn.hotims.com/18528-102

PRG 845.567.5700 http://plsn.hotims.com/18528-275

Apollo Design

800.288.4626

http://plsn.hotims.com/18528-104

Robe Lighting s.r.o. 954.615.9100 http://plsn.hotims.com/18528-141

Applied Electronics

800.883.0008

http://plsn.hotims.com/18528-105

Roc-Off Productions 877.978.2437 http://plsn.hotims.com/18528-142

Atlanta Rigging Systems

404.355.4370

http://plsn.hotims.com/18528-107

Stage Crew 702.682.9514 http://plsn.hotims.com/18528-318

BMI Supply

518.793.6706

http://plsn.hotims.com/18528-330

Stage Tops USA/ World Show International 818.765.7527 http://plsn.hotims.com/18528-261

Bulbtronics

800.227.2852

http://plsn.hotims.com/18528-110

Staging Dimensions 866.591.3471 http://plsn.hotims.com/18528-145

Chauvet Lighting

800.762.1084

http:/plsn.hotims.com/18528-111

Syncrolite 214.350.7696 http://plsn.hotims.com/18528-176

Checkers Industrial Prod.

800.438.9336

http://plsn.hotims.com/18528-112

Techni-Lux 407.857.8770 http://plsn.hotims.com/18528-147

City Theatrical Inc.

800.230.9497

http://plsn.hotims.com/18528-114

USHIO 800.838.7446 http://plsn.hotims.com/18528-280

Clay Paky

609.812.1564

http://plsn.hotims.com/18528-115

VXC0 41(0)32 62188 80 http://plsn.hotims.com/18528-247

Cooling & Power Rentals/ CPR

888.871.5503

http://plsn.hotims.com/18528-216

Xtreme Structures & Fabrication 903.438.1100 http://plsn.hotims.com/18528-159

Creative Stage Lighting Co., Inc.

518.251.3302

http://plsn.hotims.com/18528-118

Doug Fleenor Design

888.436.9512

http://plsn.hotims.com/18528-119

MARKET PLACE

Elation/ American DJ

866.245.6726

http://plsn.hotims.com/18528-121

4 Wall Entertainment 702.263.3858 http://plsn.hotims.com/18528-181

In-House Production

702.631.4748

http://plsn.hotims.com/18528-193

Arena Drapery Rental 404.713.3742 http://plsn.hotims.com/18528-221

Inner Circle Distribution/Coemar

390376.77521

http://plsn.hotims.com/18528-295

City Theatrical Inc. 800.230.9497 http://plsn.hotims.com/18528-114

James Thomas Engineering

865.692.3060

http://plsn.hotims.com/18528-194

Light Parts 512.873.7106 http://plsn.hotims.com/18528-278

Le Maitre Special Effects, Inc.

519.659.7972

http://plsn.hotims.com/18528-156

Light Source Inc. 248.685.0102 http://plsn.hotims.com/18528-180

Leprecon/ CAE

810.231.9373

http://plsn.hotims.com/18528-130

Lightronics 757.486.3588 http://plsn.hotims.com/18528-132

Light Source, The

803.547.4765

http://plsn.hotims.com/18528-305

New York Case/Hybrid Case 800.346.4638 http://plsn.hotims.com/18528-298

Lightronics

757.486.3588

http://plsn.hotims.com/18528-132

Production Toolbox 954.463.4820 http://plsn.hotims.com/18528-269

Littlite

810.231.9373

http://plsn.hotims.com/18528-232

RC4 Wireless Dimming/ Theatre Wireless 866.258.4577 http:/plsn.hotims.com/18528-153

Martin Professional

954.858.1800

http://plsn.hotims.com/18528-135

Roadshow 800.861.3111 http://plsn.hotims.com/18528-154

Mega Lite

210.684.2600

http://plsn.hotims.com/18528-202

Show FX 323.724.2279 http://plsn.hotims.com/18528-322

Milos Structural Systems

800.411.0065

http://plsn.hotims.com/18528-186

Theatrical Lighting Systems, Inc./ TLS 866.254.7803 http://plsn.hotims.com/18528-157

Mountain Productions

570.826.5566

http://plsn.hotims.com/18528-302

Trinity Chemical Corporation 512.250.2301 http://plsn.hotims.com/18528-222

Omni-Sistems

253-395-9500

http://plsn.hotims.com/18528-253

Upstaging, Inc. 815.899.9888 http://plsn.hotims.com/18528-158



http://plsn.hotims.com/18528-278
http://plsn.hotims.com/18528-322
http://plsn.hotims.com/18528-222

LOD-AT-LARGE

By NookSchoenfel‘dJ n
Attention to Detail
Is the Key to Success

he subject of lighting really covers a
Tbroad scope of fields. The best light-
ing designers are folks who pay at-
tention to detail. Whether they're lighting
a car or a rock star, certain designers will

spend hours on minute things, but they all
add up. That's why they are good.

A Hard Days Night

When | was an electrician, | met a lot
of designers. My head was in a different
world back then. | remember skating by on
some easy gigs with minimal effort. Then |

Jeff Ravitz focused
and refocused
these damn nook
lights for three
full days.

remember working like a dog for hours on
end while some designer would fuss over a
PAR can focus forever. | knew guys in New
York City who could be totally set up for a
show three days before the opening night,
but they weren’t happy. They needed to
move fixtures, change gels and refocus for
three days. Three days!?

Yes, three days. | first met Jeff Ravitz 20
years ago in a convention center. He was
lighting cars for a regional auto show. |
have yet to meet a designer close to Jeff
in his attention to detail. He'll spend hours
combing over every shadow on a prod-
uct, focusing every PAR three times. At
this show we had a dozen cars up on scaff
platforms. Ravitz spent days focusing and
softening the edges of Lekos to perfec-
tion. He lit them to a beautiful sheen and
illuminated them from the top and side. It

COMING NEXT
VIONTH...
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of lighting design and
video programming to a
new visual extreme.

Feature
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Buyers Guide
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entertainment lighting
industry’s next frontien

was just awesome. The show producer and
everyone thought it looked great, but not
Jeff.

He insisted that the wheel wells needed
to beilluminated from underneath. After all,
people would be looking up at the cars as
they walked by. They would see the dark un-
dercarriage. So we had 50 1k Mole Richard-
son nook lights placed under all the wheels
to uplight them.There were three days until
the show opened and we thought we were
done. | kid you not; Jeff focused and refo-
cused these damn nook lights for three full
days. But clients love this attention to detail,
and they love to hire Jeff.

The Eye of the Camera PLSN

| learned from stuff like that. Over the
years |'ve learned why certain people are
really good at this stuff. Last month | did
my yearly fashion show. But this time they
were using parts of it on a television show.
Designing a regular show for a live audi-
ence is dramatically different than lighting
it for the camera. The human eye is forgiv-
ing and doesn’t always catch bad lighting.
| needed some professional help. Lo and
behold, Jeff Ravitz called to let me know
he is doing the TV lighting. This was great
for me. We have worked enough over the
years to have a mutual respect for what we
do. Jeff lights major rock tours as well, but
I think his greatest attribute is his knowl-
edge of television lighting. He brings so
much to the plate that | knew he would
make my show look good.

Since the event was being televised,
we couldn’t use my usual approach with

multiple spotlights to illuminate the mod-
els. It was Jeff’s gig to figure out how to
get an even wash for the cameras while
keeping the sexy looks. We went through
every scenic look on every camera angle.
He pointed out black holes in the ceiling
that needed a splash of blue to fill the cam-

color scheme instantly if he sees a cos-
tume change that differs from the script.
He balances all the light levels on a set in
comparison to how much light is on any
individual, depending on where they are
standing at a particular time in the shoot.
Then he coordinates which colors to use
for some band’s live performance, depend-
ing on the video content being played in
the background. Or he'll just tell you to
shit-can the video content and roll some-
thing fresh. That is a lot for one man to pay
attention to, without blowing up.

While I'm focusing movers to create a
nice look, Bob or the other LDs are tweak-
ing focus and patching tons of conven-
tional fixtures with the studio hands. For
hours on end they focus. If you are nice to
the permanent working guys in the studio,
they will go the extra yard for you. They
will find those cyc lights you thought you
could really use, or re-hang a certain drape
in record speed. Because you're a nice guy
with a good attitude, they like showing
off their competence and ability. | equate
a good attitude with mutual respect. | re-
spect what these guys can do in a short
amount of time; they respect that their TV
show will look nice.

The Flip Side

On the other hand, I've been in the
same studios with the same guys when a
different LD is brought in for a shoot. The
local guys will start warning me that it will
be a slow day, yada, yada... That’s because
this particular LD likes to bark at people. He
is a sourpuss who obviously would rather
be golfing. And he is downright rude on

Bob Peterson has an uncanny ability to
walk into an empty stage and start put-
ting lights up in strategic locations.

era shot. He found shiny objects on cam-
era shots that needed to be dimmed. Stuff
that | wouldn't have seen with the naked
eye, he pointed out in my camera monitor.
| adjusted levels accordingly.

The Power of PMA

Working with guys like Jeff is great be-
cause they have a positive mental attitude
(PMA). | like working with Bob Peterson for
the same reason. He knows exactly what
he’s doing all the time. He's another design-
er who lights rock stars but whose forte is
TV lighting. He has an uncanny ability to
walk into an empty stage and start putting
lights up in strategic locations. He finds
out what the camera angles will be for this
particular day, sets up lights accordingly,
and then leaves me alone for a few hours
to do my thing. Then he critiques my looks
while fixing every little dark spot in every
camera shot.

Bob is more hands-on in every look
than most designers. He will change a

www. PLUSIN .com

the head set while barking out orders. Why
does anyone have to harsh my mellow like
this? He'’s not even yelling at me; I'm just
listening to him talk about everyone from
the actors to the spot operators. His atti-
tude is what miffs me, but | do a great job
and it’s off to the after-show pizza wrap.

Now Mr. Sourpuss is giving me the old
back slap while asking for my card. | de-
cline and act like | don't have any cards left.
Life’s too short to work with bad attitudes.
| imagine that if | worked with this guy all
the time it would rub off on me like a can-
cer. | would have a short temper, come in
late, bearing demands instead of donuts.
People might start associating me with
this guy and that would be like a big black
smirk across my resume. Nah, | think I'm
better off working with guys like Jeff and
Bob. Pusss

Nook Schoenfeld is a freelance lighting de-
signer. He can be reached at nschoenfeld@
plsn.com.
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take notice. No other wash
fixture gives you beam effects
and an incredible zoom range
from 6° to 80°. The CMY-s*
color mixing system allows
you to match standard CMY
fixtures, while still allowing
dark saturated colors, giving
you access to a full range of
the lighting spectrum. Plus, the
1400W Philips FastFit lamp
gives you longer lifetime, fewer
failures and quick changes in
a pinch — now that's bright.

Go ahead, make the list,
call Inner Circle Distribution
at 954-578-8881, or visit
www.icd-usa.com to get
your Infinity Wash XL today.

10300 MNorth Wesl » 53rd Stresl
Sunrise, Florida 33351
Phone 954-578-8881
Fax 554-578-B832
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innovative lighting design
expressed by impression
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‘The Impression is a key element on the John Mayer Tour. The fixture's extremely reliable performance, speed and quality of light
output, along with being an energy efficient fixture have set a new standard in concert lighting.

The Impression has proven itself to be the leader in the LED fixture market.”
Michael Keller, LD [John Mayer Tour)
“Touring presents unique situations all the time. The Impressions’ light
> weight and high output has been incredibly valuable, With fantastic

i ? " color saturation, smooth dirmming and fast movement, this fixture
has become the new standard for me.”
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Rob Koeing LD (Billy Idol Tour]
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"Much lower maintenance cost for our Rental Division - never change a

discharge bulb, never change the color flags, never change reflectors,

never change a starter or a ballast and cleaning is done In 2 minutes.

The 16.5 Ibs. Impression also makes the handling, rigging and even the
truck pack a lot ecsier.”

Bryan Raven, CEQ White Light

NMartin Howthorn MD, Howthorn Theatrical

Infreducing

IMPRESSION XL

Enginesrad for Quallty & Dependakbility

For the nearest Elalion dealar
contact Elation Professional
"Telal Support.”

IMPRESSION

T 866.245.6726
www.ElationLighting.com
int ationlighting.com
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